case study
Optimized
for Search

Problem: NRS wanted o
improve  online  conversion
ranes,

Solution: 1t implemented Sice
Champion, a search cngine
aptimization solution.

Results: Sales generated from
on-site searches and  external
search — engines
markedly:

increased

ES. a multichanne]l merchant

of paddling equipinent for
rafting, kavaking and canoeing,
wanted o gain more cxposure 1o
online consumers, make it easier
for visitors 1o "\Iin[_p fronm its site,
and  convert
sales, 10 determined it needed o
improve its search functionality,
hoih s {or internal)

e site visits 1o

on-site

search and i rankings in search

engines (external search).

In September 2004, Moscow,
Idzho-hascd NRS implemented
Site Champion from SL1 Systeins,
Site Champion
iracks what
search  terms
Customers
olten,
anabzes those

L%
st

wonels, and re-

as a way Lo autonmatcally optimize
a large number of kevwords, espe-
cially ails, unigue or litde-used
words in vour kevword list.

s hared to
aptimiee fails,
hecanse
don’t want
o spend oo

Vi

mich o1
them," he
s, “Bite

Champion

sorts  search
resulis  hased
N Custoners

changing
scarch criteria,
"For example,
now

kevwaorels
Bring up the same products rom
internal - and  external
searches,” Keli  Keach,
c-commerce  manager al NS,
Site Champion delivers online
shoppers from a search engine
deep into the MRS site's product
pages. “That helps us to keep

brath

VS

consumers on our site  alier
thev've gotten there from a kev-
word search in Google.”

Shaun Ryan, CEQ of 5LI

Systems, describes Site Clinnpion

BY BILL SHELLY

“There must have been a hike in postage
rates. Your blood pressure is up.”

T4

teells yionn which
words in the
tail are oood
[ 10 TR
il | and have high
conversion rates.” In this way, he
continues, customers help mer-
chants select kevivords 1o use,
Reach savs the sistem helps
her take words being used by
searchers and decide how o use
words better in her copy. She
offers an example: *T can look for
searched words that came hack
without search resulis, 1 get an
actual lise of those words, so 1 can
plug then o my copy. Within a
week of doing that, our external
searches for those terms nsoually
have improved, because the
svatem is constantly indesed”
This Featore, in turn, has helped
keach stresnline her paid search
program. T know the words peo-
ple are using to scarch,” she savs.
MRS conversion from inter-
nal search o sales went from less
than 1 percent before  Site
Champion 1o 296 percent,
Keach notes. Conversion from
external has
increased, although she wouldn't
reveal by how much. And 26 per-
cent of sile visitors now use the

searches  also

merchant’s search funetionality,
up from 20 percent before Sie
Champion  was  implemented.
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